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Executive Summary

This report on the creation of the IN SITU project website and visual identity (Deliverable 6.3) has been
developed within the Communication, Dissemination and Sustainability work package (WP6), which is led
by CES with the involvement of all project Partners.

The project website and visual identity are considered the cornerstones of all of the project’s
communication and dissemination initiatives, ensuring a solid base for communication about the project,
dissemination of its research outputs, and providing a credible and professional image supporting other
project efforts aimed towards the eager reception and exploitation of results. The project’s visual identity
and website were designed by design company Contagio Criacdo (contagiocriacao.com.br) under the
supervision of the project Coordinator.

The IN SITU visual identity comprises a professionally designed logo, primary and secondary colour
schemes, circular templates for photos, and other graphical elements that will complement the logo. The
logo for the IN SITU project includes the full project name, “place-based innovation of cultural and creative
industries in non-urban areas.” The logo graphic includes a variation in colour from lime green to turquoise-
green, which alludes to the sea of coastal cities. The symbol of the logo represents two non-central regions
emitting knowledge and interacting with each other.

Lime green and turquoise-green comprise the primary colour scheme for the project’s materials. Three
complementary and vibrant secondary colours provide a wider palette for design: dark blue, yellow, and
orange. IN SITU’s primary colours and secondary colours are presented, as well as some examples of how
the IN SITU logo can be used in a more complete visual identity.

The IN SITU website — insituculture.eu — is the primary source of public information about the project and
is hosted by CES. The site’s main purpose is to serve as a repository and primary communications hub for
all relevant information about the project. It will also be the hub of a web of social media channels that will
serve to reach various target audiences and, in part, direct them back to the resources at the website.

The IN SITU website was designed to be a platform consistent with the IN SITU identity elements that is
attractive and informative to a mixed audience (i.e., not only researchers). The development of the visual
identity was completed first, and the development and launch of the website occurred in phases, with
images of key pages developed for review and input, the homepage and initial key pages launched “live”
on 15 September 2022, and the launch of the remaining sections on 20 September 2022. The website will
be continuously updated, and maintained for 3 years following the project.

The website includes two “sides”: a public side, which is central to the dissemination of information about
the project and which will promote the project's activities and outputs in an attractive way; and a private
(password-protected) internal side (i.e., backoffice) for consortium members. The organization of the
public side of the website, and images of a series of webpages are presented.

Deliverable 6.3 (D6.3) — Project website and logo 4
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1. Introduction

This report on the creation of the IN SITU project website and visual identity (Deliverable 6.3) has been
developed within the Communication, Dissemination and Sustainability work package (WP6), which is led
by CES with the involvement of all project Partners. The project website and visual identity are considered
the cornerstones of all of the project’s communication and dissemination initiatives, ensuring a solid base
for communication about the project, dissemination of its research outputs, and providing a credible and
professional image supporting other project efforts aimed towards the eager reception and exploitation of
results.

The IN SITU website is the primary source of public information about the project and is hosted by CES. As
detailed in this report, the site’s main purpose is to serve as a repository and primary communications hub
for all relevant information about the project. It is a key component of the IN SITU communication and
dissemination strategy and a critical asset of the IN SITU project as a whole. It will also be the hub of a web
of social media channels that will serve to reach various target audiences (see the Communication and
Community Engagement Plan, D6.1) and, in part, direct them back to the resources at the website.

In an ever-more-crowded media marketplace, a distinctive and consistent visual identity is an essential
dimension of effective communication. Thus, the coordinator of the IN SITU project has put much thought
into the logo and visual identity developed and chosen for the project, including background research on
the images of other research projects on CCls, rural entrepreneurship, and other projects that are
considered aligned with IN SITU and likely to be “grouped together” in policy contexts.

To ensure an attractive and coherent identity across communication platforms and activities, and applying
the principle of best-value-for-money, CES solicited proposals from a variety of design companies.
Following a review of proposals, CES engaged a professional design firm, Contdgio Criacdo, to develop the
project’s visual identity, website, and templates for various communication tools. These have been
developed in close collaboration with CES.

This work on the IN SITU Visual Identity and the IN SITU Website is also documented in the IN SITU
Communication and Community Engagement Plan (D6.1).

2. IN SITU visual identity

A strong visual identity and the promotion of “brand” recognition is a key communication objective. The IN
SITU visual identity comprises a professionally designed logo, primary and secondary colour schemes,
circular templates for photos, and other graphical elements that will complement the logo.

2.1 Logo

The logo for the IN SITU project, which includes the full project name, “place-based innovation of cultural
and creative industries in non-urban areas,” was designed by the company Contagio Cria¢do in coordination
with CES. Several versions of the logo have been produced to accommodate horizontal and vertical

Deliverable 6.3 (D6.3) — Project website and logo 5
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applications, as well as a simplified version (without the full title) for use in smaller sized applications where
this text would not be readable. These are presented in Figure 1. The IN SITU logo will be used on all external
communication materials.

For the text of the logo, the designers used Biome, a futuristic sans serif typeface, with rounded shapes and
unconventionally shaped letters, for a modern look that adds a strong personality to the logo. This text is
also used on the project website, and is a highly readable font in print and online.

The logo graphic includes a variation in colour from lime green to turquoise. The symbol of the logo
represents two non-central regions emitting knowledge and interacting with each other. The creation of
the logo started from the concept of non-urban CCls as poles and transmitters of innovation, with influence
in their region and that interact with other regions and with each other, exhibiting multiplicities of
interaction, like ripples or waves on a lake (see Figure 2). The interacting waves can be viewed as “coming
in from the margins” to influence the larger whole, reflecting the non-urban geographic focus of the project
as well as the long-standing plea to bring culture “in from the margins” of policy. The open waves, rather
than closed circles, also signify open networks and possibilities for the inclusion of additional agents in
communication, collaboration, and influences.

J place-based innovation of
cultural and creative industries
/ in non-urban areas

IN S
/ SITU LR

place-basedinnovation of

/ in non-urban areas

= em ; place-based innovation of
cultural agd creative industries L
In non-urban areas industries in non-urban areas

2)- 1IN
J/ SITU
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Location / Transmitters Multiplicity / Interaction

2.2 Colour scheme

For the colour palette, the designers started with lime green, a color linked to innovation, that also refers
to the green fields of smaller cities. The logo design incorporates a variation in colour from lime green to
turguoise-green, which also alludes to the sea of coastal cities. These two colours comprise the primary
colour scheme for the project’s materials.

Three complementary and vibrant secondary colours were selected to provide a wider palette for design:
dark blue, yellow, and orange. The inclusion of orange as a secondary colour represents South America’s
use of “the orange economy” to refer to the “creative economy” or the CCl sector. This term has been
adopted by UNESCO and the International Development Bank (IDB), among other international agencies.
IN SITU’s primary colours and secondary colours are presented in Figure 3. Figure 4 presents some
examples of how the IN SITU logo can be used in a more complete visual identity.

Figure 3. IN SITU main and secondary colours

Main colors Secondary colors
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Figure 4. Three illustrative examples of IN SITU logo and identity in various settings

Lorem ipsum
dolor sit amet,
consectetur
adipisg elit.

2 IN
77 SITU

3. The IN SITU Website: insituculture.eu

The IN SITU website will be the main information showcase of the Project. The domain name for the IN
SITU project, insituculture.eu, was secured prior to the launch of the project. The website is designed by
design company Contagio Criacdo (contagiocriacao.com.br) under the supervision of the project
Coordinator, producing a platform consistent with the IN SITU identity elements that is attractive and
informative to a mixed audience (i.e., not only researchers). The website is hosted by CES.

Given the desire to finalize the project’s visual identity and then ensure the website is fully designed with
that identity integrated into it (rather than slapping a logo on a standard website design), the development
of the visual identity was completed first, and the development and launch of the website occurred in
phases, with images of key pages developed for review and input, the homepage and initial key pages

Deliverable 6.3 (D6.3) — Project website and logo 8
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launched “live” on 15 September 2022, and the launch of the remaining sections on 20 September 2022.
The website will be continuously updated, and maintained for 3 years following the project (i.e., to 2029).

The IN SITU website is the primary source of public information about the project. The site’s main purpose
is to serve as a repository and primary communications hub for all relevant information about the project
including mission statement, timeline, conceptual frameworks, methods, formal deliverables, informal
outputs, latest updates, photos, videos, webinars, etc. It is a key component of the IN SITU communication
and dissemination strategy and a critical asset of the IN SITU project as a whole.

The website design provides a strong visual dimension, reflecting the creative nature of the project. It
conveys dynamism through the inclusion of links to social networks and a “news” area that will provide
updates on the project and developments from the IN SITU Labs. It is produced in English.

The website includes two “sides”: a public side, which is central to the dissemination of information about
the project and which will promote the project's activities and outputs in an attractive way; and a private
(password-protected) internal side (i.e., backoffice) for consortium members. The organization of the
public side of the site is presented in Figure 5. Images of a series of IN SITU webpages are presented in
Figure 6. Some of the website pages, such as those profiling the IN SITU case-studies that will be selected
in 2023, have been pre-designed as templates which will be “activated” when the appropriate content is
available. The internal side of the website will have a shortcut URL to reach it (Insituculture.eu/login), which
is intentionally not visible to the general public. To enter the private side, Partners will have to enter a
username and password.

The website was built using WordPress. Editorial maintenance and regular updates are responsibilities
within WP6. A dedicated member of the Coordination team at CES will manage this work within the project.
Each WP Lead and Lab Partner in the project is responsible for providing regular updates and editorial
support. In the upcoming months, the Consortium Partners will assess the communication needs of WP3,
WP4, and WP5 and ensure these are addressed and become key dimensions of the ongoing
communications workplan.

The private internal side, with restricted access to the project partners through password-protected entry,
contains planning and administration documents and resources, including confidential Deliverables,
communication templates, minutes of meetings, and other internal documents. This will be managed by
the coordinator of Communication and Dissemination at CES.

Deliverable 6.3 (D6.3) — Project website and logo 9
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About IN SITU
- Project overview

- Objectives

- Key Activities

- Research teams
o Name, short description and logo of each Partner — with links to the organization
o List of names of researchers involved (and links to their online CV)

- Qutreach Partners (with links and organization logos)

- International Advisory Board members (with link to online CV)

IN SITU Labs
- Map of Lab locations

- Description of each location and its CCl ecosystem

Case-study projects
- Overview description

- For each case-study project — 12 projects (2 for each Lab) — Title, location, organization, image(s)/AV, text description, link
to register (with each organization) [Placeholder template — to be selected in 2023]

News
- Areafor brief updates, linked to individual page for each story
- Feed from social media

Resources

[There are many different types of outputs/resources to be produced - listed here are tags (for searching/organizing), to be added
through a template for each item produced.]
- INSITU newsletter

- Webinars

- Podcast series

- Reports/Deliverables
- Scientific publications
- Otherarticles

- Policy briefs

- Conferences

- Videos

- Documentary

- News releases
- News clippings (about IN SITU)

Contact Us
- Contact information for project’s Coordination office

- Form: Subscribe to IN SITU newsletter
- Social media links
- Labs Helpline [to be added once activated]

Footer (on all pages)
- Key divisions of website

- Form: Subscribe to IN SITU newsletter
- Links to social media

- Logos of all partners

- European Union acknowledgement

Deliverable 6.3 (D6.3) — Project website and logo 10



J, place-based innovation of
cultural and creative industries
f innon-urban areas

Figure 6. Images of selected IN SITU website pages

Pages illustrated:

Homepage

Objectives

Key dimensions

Research teams (CES illustrated)

Outreach Partners

International Advisory Board members

IN SITU Labs (Azores illustrated)

News —index page, and individual news item page
Contact Us
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About INSITU Contact
INSITU Labs Us

IN SITU: Place-based innovation
of cultural and creative
industries in non-urban areas

IN SITU is a four-year project that combines
research and experimental actions to advance
the innovation-related practices, capacities, and
potential of cultural and creative industries (CCls)
based in non-urban areas of the EU countries.

know more >

What is the rationale
behind IN SITU?

The non-urban constituency of the CCl sector has
grown in visibility and significance over the last
decade in Europe and internationally but is still
vulnerable due to the lagging attention of research
and policy to its needs, characteristics, and potential.
In parallel, a small but growing body of research is
pointing to innovation taking place outside of cities,
and emerging ideas and observations indicate that
how innovation processes occur in rural areas differ
from those in cities.

know more >
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What are our objectives?

The IN SITU project aims to better understand the
forms, processes, and governance needs of CCls
located in non-urban areas of Europe and to
advance the ability of non-urban CCls to act as
drivers of innovation, competitiveness, and
sustainability for the locales in which they are
located. A core defining aspect of IN SITU is the
interlinking of research and practice through
place-based IN SITU Labs - hubs for networking,
training and capacity building, and monitoring
case studies in six non-urban regions across
Europe, located in Portugal, Ireland, Iceland,
Finland, Latvia, and Croatia.

TUuI unnEnsUNnS.

2, 3.
Advance inter- Demonstrate and
¢ the
i and cultural capacity of CCls to
poli g contribute to the well-
S— being and

Involving both Europe-wide research and place-
based experimentation, we aim to provide an in-
depth knowledge of the direct and indirect
effects, cross-sectoral connections and spillovers,
innovative strategies and systems, and the needs
of CCI practitioners in non-urban areas. We plan
to generate new empirical and conceptual
insights of value to academics, CCls, and
policymakers. We also aim to contribute to a
more informed and enabled future for
practitioners in cultural and creative industries
based in non-urban areas.

IN SITU will:

Catalyse new business
models and approaches in
non-urban CCls;

Strengthen capacities and
connectedness of non-
urban CCls; and

Enable non-urban CCis to
contribute to the growth
and advancement of the
broader CCl sector.

About IN SITU
IN SITU Labs
Contact Us
Home
Privacy Policy

chs

INRAS

IN SITU will:

* Assess how territorial
innovation policies can
enable and strengthen
ccls;

« Examine how territorial
innovation strategies and
cultural policy can be
aligned to strengthen CCls
in non-urban areas; and

+ Demonstrate how CCls can
be leading drivers of both
economic and social
innovation.

Subscribe to
IN SITU newsletter

sustainability of non-
urban communities

IN SITU will: IN SITU will:
* Examine how CCls * Demonstrate how place-
ibute to | based ies can

spill-over effects in other generate value within
spheres; cultural and creative work

« Study and demonstrate the inEurope;and

ability of CCls to address
actual local issues, and
contribute to culturally-
sensitive local
sustainability; and

Analyze how cross-sectoral
collaborations involving
CCls and other sectors can
be advanced in practice.

* Promote and foster new
cross-sectoral
collaborations.

Follow us on
Social Media
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About IN SITU
/ Objectives

Addressing the work 12-

Culturatand \dustri i 5

the specific objectives of the IN SITU project are:

1 To identify and quantify the socioeconomic
contributions of CCls and their social and economic ~
spill-overs in non-urban regions across Europe. —_—

2 To elaborate the roles of place-based evolution and
related activities in the trajectories and sustainable
development of CCls in peripheral places.

3 To assess the impacts of the COVID-19
pandemic on CCls in non-urban regions.

% To identify the innovation potential of CCls based in
non-urban areas of the EU and how CCls act as drivers of
innovation in other economic and social sectors.

5 To examine the needs and resources of CCI actors in six
selected non-urban areas

6 To monitor the development of 12 place-based CCl projects
that embody creative responses to social, political, and
environmental issues.

7 To design and Implement a specific programme to foster
cross-sectoral connections and horizontal networks, to build
new skills and capacities, and to mentor new entrepreneurial
social and business models and innovation among CCls in six
selected non-urban areas.

8 o assess how CCls and cultural policies in certain places
can be aligned with innovation policies and S3 (smart
development) policies for non-urban regions.

9 To identify possibilities and potentials for future growth of
CCls in non-urban regions across Europe, and provide
strategic policy recommendations for enabling this
development

About IN SITU
IN SITU Labs
Case-study projects
News.

Resources

Media

Contact Us

Home

@EES

Funded by
the European Union
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About IN SITU
/ Key dimensions

1 Research v

place-specific realities

IN SITU research topics:

- of CCIs and social regions.

- ie CCis in the G 2 for non-urban
CClbusinesses

competitiveness of the most innovative CCI subsectors

* The gender dimension of the CCl sector in non-urban aress.

+ Thestateof
- R
and CCIs in non-urban areas

2 ding v
tne
iling programme include: social and business
i ang secial
- § .
hybrid modet: both online and offine in the IN SITU Lab locations.
N SITU will afso produce four ! g
social models in cCi na. i
in non-urban aress.
3 Policy and planning recommendations v

ramme, [ the
expressed needs of CCis located in non-urban ares, to build entrepreneurial siills and

Policy propossl development will proceed in two thematic streams:

innovation). and

* Cultural policies, strategies, and planning.

For each su i =
research findings and, especially, IN SITU Labs experience and data gathering. In grounding
thiswork to 2

for iency. impact, and real
local transformation.

About IN SITU S
INSITU Labs Socia

Case-study projects
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About IN SITU
/ Research Teams

About NSty Case-study | News Resources | Media | Contact
N SITU Labs. projects. Us

The IN SITU project consortium comprises 13 Full Partners from 12 countries,
‘consisting of Tl research institutions, a European-wide CCl network, and a

national cultural foundation.

Centre for Social Studies (CES) of the
University of Coimbra (Coordinator)

Portugal

Bifrost University (BIFROST)
leeland

European Network of Cultural Centres
(ENCC)
Belgium

Kultura Nova Foundation (KNF)
Croatia

Latvian Academy of Culture (LKA)
Latvia

Mondragen Innovation & Knowledge
(MIK), Mondragon University
Spain

National Academy of Theatre and Film
Arts “Kr. Sarafov” (NATFIZ)

Bulgaria

National Institute for Agricul , Food

Centre for Social Studies
(CES) of the University of
Coimbra (Coordinator),

Portugal
https:/fwww.ces.uc.ptien ces

Centre for Soclal Studies.
The Centre for Social Studies (CES) of University of Coimbra
the University of Coimbra has been
conducting research with and for an
inclusive, innovative, and reflexive
saciety by premoting creative critical
approaches in the face of some of the most urgent challenges of
Yy soci s. CES' scientif i aims. i
knowledge, revitalize human rights, and contribute to the establishment of
science asa public commadity through five thematic lines of research. IN
SITUwill be led by an interdisciplinary team integrated by experts covering
awide range of scientific areas. The IN SITU CES team brings expertise in
-] and local i it I b d
development in small cities and rural areas, cultural mapping, cultural
planning, ic and policy studies of i i
participation, public cultural p s, urban intervention and so
inclusion through the art
and decolonial cultural mediation in cultural institutions, intangible
cultural heritage safeguarding, gender equality in third sector
social and in the

and Environment (INRAE)
France

National University of Ireland Galway
(NUIG)
Ireland

University of Hildesheim (SUH)

Germany

University of the Azores (UAc)

Portugal

University of Turku (UTU)
Finland

Utrecht University (UU)
The Netherlands

economy, social enterprises, volunteering, and local
governance through state/third sector partnerships.

Nancy Duxbury (Lead) [
Paula Abreu I}
Claudia Pato de Carvalho (]
Silvia Ferreira 2]
Antonieta Reis Leite ]
Hugo Pinto £
Lorena Sancho Querol (£

About IN SITU Subscribe to Follow us on
IN SITU Labs. IN SITU newsletter Social Media

Case-study projects

News adipi
Resources
Media
Contact Us
Home

ipsum
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About IN SITU
/Outreach partners

Cotlectively.

Within Europe

Culture Action Europe
cultureactioneurope.ora

c9o

it

visual ats, design and

Digital Meets Culture
wwwdigitaimestacuiture. net

win
CULTURI approximately 25000 users monthly.
e Gptaramse o
EMES International Research Network
EMES s
network (case)
Creative Scotiand
el =
Internationally
and Local weto) i culture

(global scope)
agendadiculture.net

culture 21

Cultural Development Network (CON) (Australia)
cultursidevelopmentnetau

Con  EEE

Culural Development Nerwork

Creative City Network of Canada (CCNC)
wwcreativecityca

P s
sector, CCNG hosts the Creative City Summit each il

SPARC: Supporting Performing Arts in Rural & Remote Communities
(Canada)
w33 CBerformingarts comlabout sparc

‘9& SPARC inrorelond remote areasof Ot Canad.
@ s

Sustaining Theatre and Dance (STAND) Foundation (South Africa)
standfoundation.orgza

STAND:==—  covompndemcansborons

About IN SITU
INSITU Labs.
Casestudy projects

Resources
Media
Contact Us
Home

Poes .0, NGO K= B

o
o £l
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About IN SITU
/ International Advisory Board members

The external International Advisory Board (IAB) will:

Members

Sylvia Amann
Senior Policy Expert, Cultural
and Creative Industries,

Director of Inforelais, Austria

]

Susan Luckman
Professor and Director, Creative
People, Produc

nd Places
ity of

Research Centy

South Australia, Australia
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monitor the work of the IN SITU project;

Patrick Brouder

British Columbia Regional

Sustainzble Rural
Development, Vancouver Island

University, Canada

2

Jude Ortiz

Research Coordinator, NORDIK
Institute, Algoma University;
and Adjunct Profossor,
‘Community Economic and
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serve to connect this European praject with related research initiatives internationally; and

provide input on its relevance with CCI practice in nen-urkan areas internationally.

Chris Gibson

Professor of Geography,
University of Wollon
sstralia, and Fello
Aca

Australia

emy of Social Seien

2

Tim Wojan

nce Foundation, United
States of America

2

UMIVERSITY
14’ OF TURKU

THG 1N SITU project has recaived TURGING T T EUIpean
£ and innovation programma
e grant agreement no. 101081747,

jit Fellow, at
r Stience

Resources Media Contact
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provide external perspectives and advice on the scientific quality and consistency of research outputs;

Avril Joffe

Management, Wits School of
the Arts, University of the
Witwatersrand, South Africa
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/IN SITU Labs

IN SITU Labs: creative collaborative incubators

A core of the IN SITU project is the interlink between
research and practice through place-based IN SITU Labs:

training, and networking initiatives.

l‘ B
countries located on the “periphery” of Europe and
encompassing countries in both the south and north of
Europe:

the Azores archipelago, mid-Atlantic Ocean,
Portugal

‘Western coastal periphery, Ireland;

West Region, Iceland;

Rauma and Eurajoki, West Coast and
Baltic Sea archipelago, Finland;

Valmiera county, Latvi

Sibenik-Knin County, Croatia.

inform the research to be conducted through the Labs.

Project activities in the IN SITU Lab locations wil include:

+ Place-based diagnostics

+ The selection and co-monitoring of case study
projects

+ Capacity-building sessions and skills development
training/coaching/mentoring

+ Local horizontal networks, discussions, analytical
interpretations, dialogues

IN SITU Lab locations

WESTERN WEST REGION, RAUMA AND VALMIERA SIBENIK-KNIN
COASTAL iceland EURAJOKI, WEST || COUNTY, z
PERIPHERY, COAST AND Latvia
reland BALTIC SEA

ARCHIPELAGO,

Finland

Azores, Portugal

&
Portugal located in the North Atlantic, 1500 km from the European mainland. The

g

created a wi Tourism
inthe
hitectural, nd cultural heritage. The

Tourlst
EarthCheck, the entity accredited by the Global Sustainable Tourism C uncil.
. 5 sy

the
region, i ;

d for i y I 2
title of European Capital of Culture 2027 in Portugal.
Key i Cis) in the Azores
P the public

authorities, among others.
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06.09.2022

Lorem ipsum dolor sit amet,
consectetur adipiscing eli

Integer vitae nisl sit amet augue varius vehicula
at et mi. Nulla justo quam, mattis nec serm
ullamcorper, bibendum congue erat. Interdum et
malesuada farmes ac ante ipsum primis in
faucibus.

23.08.2022

Ut mattis massa vel ex eleifend
interdum

Integer vitae nisl sit amet augue varius vehicula
at et mi. Nulla justo quam, mattis nec sem
ullameorper, bibendum congue erat. Interdum
et malesuada fames ac ante ipsum primis in
faucibus.

29.08.2022

Nunc ullamcorper viverra purus,
vitae imperdiet ipsum laoreet
eget.

Integer vitae nisl sit amet augue varius vehicula
at et mi. Nulla justo quam, mattis nec sem
ullamearper, bibendurm congue erat. Interdum
et malesuada farnes ac ante ipsum primis in
faucibus.

12.08.2022

Suspendisse tristique nis|
tincidunt odio facilisis, nec
fermentum

Integer vitae nisl sit amet augue varius vehicula
at et mi. Nulla juste quam, mattis nec sem
ullamcorper, bibendum congue erat. Interdum
et malesuada fames ac ante ipsurn primis in
faucibus.

IN SITU newsletter

Lorem ipsurn dolor sit amet, consectetur
adipiscing elit

n media | cantact
us

Centro de Estucos So...
I Gurtir Pagina 21 mil curtidas

Centro de Estudos Sociais o
@ da Universidade de

SIMPOSIO M Saude Mental e Economia
Solidéria: experiéncias em Brasil e
Portugal 15 ¢ 16 de setembro de
2022, 14h00-17h00 ®Sala Keynes,
FEUG - Faculdade do Economia da
Universidade de Coimbra + Online >>
Participagao gratuita

Este simpésia & organizado em
colaboragéo entre Grupo de Pesquisa
ECOSOL-UNISINGS e Grupo da
Estudos sobre Econemia Soliéria -
ECDSOL-GES & a0 abrigo do convénio
GES/UNISINOS, Este avento tem por
objetive apresentar e discutir formas
cooperativas de Inclusao sacio-laboral
para pessoas em sofrimento psiquico, no
campo dos cuidados de salide mental
Realiza-s¢ uma comparagéo entre Brasil
& Portugal, am termos de processo de
reforma psiquidlrica o do adogdo do
associativismo nos servigos de salde
mental (plblicos e de iniciativa da
sociedade civi.
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Lorem ipsum dolor sit amet,
consectetur adipiscing elit.

Donec commodo hendrerit erat, non tempor tortor elementum
ut. Donec placerat erat ac urna iaculis, sed porttitor risus
rutrum. Donec ornare nulla enim, sit amet tempus mauris
blandit malesuada. Aenean vulputate in mauris quis
scelerisque. Fusce sit amet urna ultrices, congue uma at,
egestas ligula. Nunc suscipit sem vel justo mollis fermentum.
Utin lobortis nibh.

Fusce id feugiat mi. Maecenas lobortis interdum risus eget
ullamcorper. Proin pulvinar aliquet augue in mattis. Etiam
posuere, tellus vel facilisis viverra, leo est auctor dui, eu
consequat dolor urna sit amet eros. Fusce a est a quam mattis
dignissim a quis est. Suspendisse potenti. Suspendisse ultricies
purus sit amet ipsum vulputate, ut sodales turpis tincidunt.
Maecenas sollicitudin felis mauris, nec pretium lacus interdum
non. Proin malesuada vulputate ex in efficitur. Integer ultricies
auctor lorem, non sagittis nulla scelerisque eget. Aliquam
pretium libero in velit condimentum pharetra. Donec porttitor
tristique ullamcorper. Pellentesque posuere eget quam
bibendum dignissim.

nisi Il . Aenean eget interdum nulla, sit amet
semper velit. Nulla hendrerit consectetur elit eu vehicula. Nullam faucibus justo lorem, in efficitur
risus fermentum vel. Aliquam nec ultrices dui. Ut scelerisque ex nec ipsum faucibus bibendum.
Suspendisse potenti. Phasellus molestie tempus mauris eu dignissim. Quisque a nunc sit amet

nune porttitor volutpat sed id erat. Etiam a metus sit amet velit tristique condimentum

More News

06092022
Lorem ipsum dolor sit
amet, consectetur
adipiscing elit.

23.08.2022
Ut mattis massa vel ex
eleifend interdum
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Nunc ullamcorper
viverra purus, vitae
imperdiet ipsum
laoreet eget.

12.08.2022

Suspendisse tristique
nisl tincidunt odio
facilisis, nec
fermentum
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Contact information

IN SITU

Centre for Social Studies

University of Coimbra

Colégio de S. Jerénimo, Apartado 3087
3000-995 Coimbra, Portugal

Phone:
+351 239 855 570

Email:
in-situ@ces.uc.pt
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